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Abstract

The transformation in the social media has resulted the range of various marketing channels. This

factor has motivated numerous organizations to study effective indicators of different marketing channels.
The present research, investigates the factors which are appealing to consumers in two marketing
channels of mass media, and short messaging service of mobile phones.

This research paper is the first ever to have investigated the outcome of different marketing channels

in [ran’s auto industry.

To perform the statistical analysis, Descriptive model (use Primary data in Survey with personal

contact by closed-ended Questionnaire) and Correlation model (SPSS version 21 (SPSS IBM, New York,
U.S.A)) were used to perform the statistical analysis. The questioner consisted of ordinary questions, such
as gender, job, priorities in choosing marketing channels and Positioning towards different marketing
channels. Data analysis was performed through measurement model, in three steps. The first step
involved measuring the reliability of the model; the second step contained the analysis of verified features
of the model and the third step was to examine the investigated features of the model. The Target market
is the people residing in Tehran, Iran. The sample size of the survey was 151; which sample unit was
IranKhodro's customers. The sample population was chosen using the analysis of variance.

The result of the survey : indicated that the main factor which attracts people in social media are
reliability and informative indicators and the main factor which attracts people in mobile advertising are
the reliability and entertaining aspect of it.

Key Word and Phrases

Marketing Channels, Advertisement, Target market, Positioning, Entertaining, Informative,
Reliability, Irritating, Annoying
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